


1. INTRODUCTION 

1.1. Message from the CEO

1.2. Why the Impact Report Matters 

1.3. Who the Impact Report Is For 

1.4. ONM and MSEA: A Collaborative First 

1.5. Editorial Policy  

2. ABOUT ONM 

2.1. Who We Are 

2.2. Mission 

2.3. Our Ecosystem 

2.4. The ONM Well-Being Journey 

2.5. Why Well-Being? 

2.6. Governance  

2.7. Human Capital and Employee Well-being 

2.8. Governance and Compliance 

3. IMPACT THESIS 

3.1. The ONM Theory of Change 

3.2. The ONM Logical Model 

3.3. Methodology  

4. IMPACT PERFORMANCE 

4.1. Three Years of Impact at a Glance 

4.2. Contributions to the UN Sustainable Development Goals 

4.3. Financial Well-Being 

4.4. Psychological Well-Being 

4.5. Occupational Well-Being 

4.6. Social Well-Being 

5. LOOKING AHEAD 

5.1. What We Learned 

5.2. Building Our Impact Management System 

5.3. Our Commitment to Annual Reporting



3



4



5



6



7



8



99



10



11



12



13



14



15



16



17



18 18



19



20



21



22



23



24



2525



26



27



28



29



30



31



32



33



34



35



36



37



38



39



40 40



41



42



43



44



45



46



47



48



49



50



51



52



Happy    Habit    Do    5353



54



55



56



57



58



59



60



61



62



63



64



65



66 66



67



68



69



70



71



72



73



74



75



76



77



78



79



80



81



82



83



84



85



86


